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FoodFoodFoodFood ForumForumForumForum IndiaIndiaIndiaIndia 2010:2010:2010:2010: AgendaAgendaAgendaAgenda
4444thththth &&&& 5555thththth March,March,March,March, RenaissanceRenaissanceRenaissanceRenaissance HotelHotelHotelHotel &&&& ConventionConventionConventionConvention Centre,Centre,Centre,Centre, Mumbai,Mumbai,Mumbai,Mumbai, IndiaIndiaIndiaIndia
ConferenceConferenceConferenceConference Theme:Theme:Theme:Theme: IndiaIndiaIndiaIndia FoodFoodFoodFood Vision:Vision:Vision:Vision: DecadeDecadeDecadeDecade NextNextNextNext

4444thththth MarchMarchMarchMarch 2010201020102010 ---- DayDayDayDay 1111
08:00-08:00-08:00-08:00- onwardsonwardsonwardsonwards RegistrationRegistrationRegistrationRegistration &&&& BreakfastBreakfastBreakfastBreakfast

10:0010:0010:0010:00 -14:00-14:00-14:00-14:00 InauguralInauguralInauguralInaugural SessionSessionSessionSession

10:0010:0010:0010:00 -11:00-11:00-11:00-11:00 OpeningOpeningOpeningOpening PresentationsPresentationsPresentationsPresentations

WelcomeWelcomeWelcomeWelcome AddressAddressAddressAddress bybybyby ConferenceConferenceConferenceConference Anchors:Anchors:Anchors:Anchors:
JayantJayantJayantJayant Kochar,Kochar,Kochar,Kochar, MD, Go Fish Retail Solutions
AnishAnishAnishAnish TrivediTrivediTrivediTrivedi, CMD, Banyan Tree Communications

IndiaIndiaIndiaIndia FoodFoodFoodFood Vision:Vision:Vision:Vision: DecadeDecadeDecadeDecade NextNextNextNext –––– ThemeThemeThemeTheme PresentationPresentationPresentationPresentation
ArvindArvindArvindArvind SinghalSinghalSinghalSinghal, Chairman, Technopak

Youngistaan:Youngistaan:Youngistaan:Youngistaan: ‘‘‘‘WhatWhatWhatWhat’’’’ssss YourYourYourYour Way!Way!Way!Way!’’’’
PraveenPraveenPraveenPraveen SomeshwarSomeshwarSomeshwarSomeshwar, COO, Bottling Operations, PepsiCo India

OrganicOrganicOrganicOrganic FoodsFoodsFoodsFoods &&&& NutritionNutritionNutritionNutrition trendstrendstrendstrends
KKKK CCCC RaghuRaghuRaghuRaghu, MD, Pristine Organics

11:0011:0011:0011:00 -12:00-12:00-12:00-12:00 InauguralInauguralInauguralInaugural PanelPanelPanelPanel DiscussionDiscussionDiscussionDiscussion 1:1:1:1: Innovation:Innovation:Innovation:Innovation: ProductsProductsProductsProducts &&&& PackagingPackagingPackagingPackaging
Innovation:Innovation:Innovation:Innovation: RouteRouteRouteRoute totototo success:success:success:success: Consumer preferences are rewriting the rules on nutrition and texture to require science-
based differentiation and label claims. We are being asked to deliver foods that promote new levels of health and better living
but which also conform to existing tastes and eating habits. Our challenges and opportunities in commercializing new foods
are changing too. Today, the success or failure of a new food product is measured in days and months, when once it was
measured in years and decades. Innovation is the key to opportunity. Along with these evolving consumer needs come
virtually unlimited opportunities. Innovation will be the most direct - and profitable - route to success.

SanjaySanjaySanjaySanjay BhatiaBhatiaBhatiaBhatia, Chairman of Indian Institute of Packaging and MD, Hindustan Tin Works
RajivRajivRajivRajiv JaisinghaniJaisinghaniJaisinghaniJaisinghani, MD, Darshan Foods (Meatzza)
DhirenDhirenDhirenDhiren KanwarKanwarKanwarKanwar, Country Head, Puratos Food Ingredients
SiddarthSiddarthSiddarthSiddarth SinghSinghSinghSingh, Category Head, Processed Foods, HUL
AtulAtulAtulAtul SinhaSinhaSinhaSinha, VP, New Business Development, Britannia

Anchor:Anchor:Anchor:Anchor: PattabhiPattabhiPattabhiPattabhi RamaRamaRamaRama RaoRaoRaoRao President, Australian Foods India

12:0012:0012:0012:00 -13:00-13:00-13:00-13:00 InauguralInauguralInauguralInaugural PanelPanelPanelPanel DiscussionDiscussionDiscussionDiscussion 2:2:2:2: RetailRetailRetailRetail RecipesRecipesRecipesRecipes forforforfor SuccessSuccessSuccessSuccess
RecipesRecipesRecipesRecipes ForForForFor SuccessSuccessSuccessSuccess:::: Recognizing the boost that food and grocery retailing has given to the food processing industry, it is
now the retailers who need to develop their edge and offer more in terms of volume and value. Expanding into new categories,
placing more products and brand within segments, the best of the retailers will be involved in a discourse on retail makeovers.

TheTheTheThe BazaarBazaarBazaarBazaar ofofofof FoodFoodFoodFood GetsGetsGetsGets Bigger:Bigger:Bigger:Bigger: SadashivSadashivSadashivSadashiv NayakNayakNayakNayak, President, Big Bazaar & Food Bazaar
MaxMaxMaxMax outoutoutout ofofofof Spar:Spar:Spar:Spar: VineyVineyVineyViney SinghSinghSinghSingh, MD, Max Hypermarket India (Spar)
TasteTasteTasteTaste thethethethe World:World:World:World: DVDVDVDV RamkumarRamkumarRamkumarRamkumar, VP, Food & Agri, Spencer's Retail
TheTheTheThe TotalTotalTotalTotal Experience:Experience:Experience:Experience: DineshDineshDineshDinesh MalpaniMalpaniMalpaniMalpani CEO, Jubilant Retail

Anchor:Anchor:Anchor:Anchor: KKKK RadhaRadhaRadhaRadha KrishnanKrishnanKrishnanKrishnan, Chief Mentor, Aligned Business Partners (ABP)

13:00-13:3013:00-13:3013:00-13:3013:00-13:30 NetworkingNetworkingNetworkingNetworking BreakBreakBreakBreak

13:30-13:30-13:30-13:30- 15:0015:0015:0015:00 TechnopakTechnopakTechnopakTechnopak ConclaveConclaveConclaveConclave

13:30-13:30-13:30-13:30- 14:1514:1514:1514:15 TechnologyTechnologyTechnologyTechnology InterventionsInterventionsInterventionsInterventions inininin EthnicEthnicEthnicEthnic FoodstuffsFoodstuffsFoodstuffsFoodstuffs

Technology interventions in the preparation of ethnic foodstuffs can accelerate the manufacture and hygienic production of
foodstuffs. This is also likely to increase the small and medium enterprises engaged in the food industry. The workshop will
discuss case studies of successful intervention of technology in food production, challenges if any and future scope....

Participants:Participants:Participants:Participants:
SaketSaketSaketSaket Bhatia,Bhatia,Bhatia,Bhatia, Senior VP – Marketing, Hindustan Tin Works
RRRR DDDD Shenoy,Shenoy,Shenoy,Shenoy, 3P Solutions
SujeshSujeshSujeshSujesh Govindan,Govindan,Govindan,Govindan, Director, Operations, Griffith Lab
JohnJohnJohnJohn JosephJosephJosephJoseph, Plant Head, Cargill
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Anchor:Anchor:Anchor:Anchor: NCNCNCNC Saha,Saha,Saha,Saha, Director and Principal, Executive Officer Of Indian Institute of Packaging (IIP)

14:15-14:15-14:15-14:15- 15:0015:0015:0015:00 PublicPublicPublicPublic PrivatePrivatePrivatePrivate PartnershipsPartnershipsPartnershipsPartnerships inininin FoodFoodFoodFood IndustryIndustryIndustryIndustry
Public Private Partnership is the solution on the horizon for solving the needs of the Food and Agriculture Industry given the
vast scale of intervention required while providing the latest to the stakeholders. While the Government through the Ministries
of Food Processing, Agriculture, Rural Development and Commerce along with other regulatory agencies such as APEDA and
the MPEDA are trying their best to bridge the gaps in infrastructure and other bottlenecks through Public Private Partnerships,
the real success would be when the food enterprises acknowledge it. The panel will discuss issues and challenges in PPP
initiatives in the Food Industry as well as topical issues linked to skill training and human capital development and what were
the experiences and lessons from these.

PanelPanelPanelPanel ::::
Dr.Dr.Dr.Dr. AKAKAKAK KrishnaKrishnaKrishnaKrishna KumarKumarKumarKumar, COO & Head-Agro & Rural Business, IL&FS Cluster Development Initiative Limited
RameshRameshRameshRamesh Mittal,Mittal,Mittal,Mittal, Deputy Director, National Inst. of Agriculture Marketing (NIAM), Ministry of Agriculture & Cooperation
JSJSJSJS YadavYadavYadavYadav, COO, Premium Farm Fresh Produce
RajivRajivRajivRajiv BansalBansalBansalBansal, CEO, Patanjali Herbal Mega Food Park Ltd (PHMFPL)

Anchor:Anchor:Anchor:Anchor: VVVV SridharSridharSridharSridhar, Associate Director, Technopak Advisors

15:00-17:0015:00-17:0015:00-17:0015:00-17:00 &&&& 19:00-20:0019:00-20:0019:00-20:0019:00-20:00 NRAINRAINRAINRAI ConclaveConclaveConclaveConclave

Anchors:Anchors:Anchors:Anchors:
SamirSamirSamirSamir KuckrejaKuckrejaKuckrejaKuckreja,,,, President, National Restaurant Association of India and CEO & MD, Nirula’s
JayantJayantJayantJayant Kochar,Kochar,Kochar,Kochar, MD, Go Fish Retail Solutions

15:00-16:0015:00-16:0015:00-16:0015:00-16:00 NRAINRAINRAINRAI ConclaveConclaveConclaveConclave SessionSessionSessionSession 1:1:1:1: TransitTransitTransitTransit –––– TheTheTheThe NewNewNewNew LocationLocationLocationLocation OpportunityOpportunityOpportunityOpportunity

TransitTransitTransitTransit –––– thethethethe newnewnewnew locationlocationlocationlocation opportunity:opportunity:opportunity:opportunity:: As India is on the move, there are a number of new location opportunities for the
Food Service industry. The panelists for this session are the pioneers in the field. They will share the strategy behind setting
up F&B outlets at airports, metro stations, bus stands and railway stations. They will also talk about the special challenges
they face, the critical success factors, the changes they have had to make in menu’s, service norms and food preparation, and
of course potential rewards for facing these risks.

Panel:Panel:Panel:Panel:
AnoopAnoopAnoopAnoop SequeiraSequeiraSequeiraSequeira, CEO, Brand Calculus (Booster Juice)
JagvirJagvirJagvirJagvir SinghSinghSinghSingh RanaRanaRanaRana, Director Operations & Bsns Dev, HMSHOST Services India
RajeevRajeevRajeevRajeev Panjwani,Panjwani,Panjwani,Panjwani, CEO, Travel Food Services
SSSS ShriramShriramShriramShriram, GM, Key Accounts, Café Coffee Day
SanjaySanjaySanjaySanjay CoutinhoCoutinhoCoutinhoCoutinho, COO, Barista Lavazza - Introductory Presentation
SunilSunilSunilSunil KapurKapurKapurKapur, MD, Blue Foods
ZahirZahirZahirZahir AbbasAbbasAbbasAbbas, Associate Director, Travel Retail, Technopak Advisors

16:00-17:0016:00-17:0016:00-17:0016:00-17:00 NRAINRAINRAINRAI ConclaveConclaveConclaveConclave SessionSessionSessionSession 2:2:2:2: TheTheTheThe FoodFoodFoodFood InflationInflationInflationInflation ChallengeChallengeChallengeChallenge

TheTheTheThe FoodFoodFoodFood InflationInflationInflationInflation Challenge:Challenge:Challenge:Challenge: The last 6 months has seen very high food inflation which seems to keep climbing. This has
raised unprecedented challenges for chain restaurants in terms of pricing, keeping up the value equation for customers, and
new strategies in purchasing. The panel will share the extent to which they are hit by rising prices, what they have done about
it so far, and the strategies they will undertake in future, considering that the trend of rising prices shows no signs of abating.

Panel:Panel:Panel:Panel:
AjayAjayAjayAjay Kaul,Kaul,Kaul,Kaul, CEO, Domino’s India - Introductory Presentation
AmitAmitAmitAmit JatiaJatiaJatiaJatia, JV Partner & MD, McDonald’s India, [West & South India]
DheerajDheerajDheerajDheeraj GuptaGuptaGuptaGupta, Co founder, Jumbo King Vada Pav
KamleshKamleshKamleshKamlesh BarotBarotBarotBarot, Director, Encore Hotels
ManishManishManishManish MirandaMirandaMirandaMiranda, Head, Operation, Nando’s India
ManpreetManpreetManpreetManpreet GulriGulriGulriGulri, Dev. Agent, Subway India
MonishMonishMonishMonish Gujral,Gujral,Gujral,Gujral, CMD, Moti Mahal

17:00-1817:00-1817:00-1817:00-18:00:00:00:00 FoodFoodFoodFood SupplySupplySupplySupply ChainChainChainChain &&&& OperationOperationOperationOperation EfficienciesEfficienciesEfficienciesEfficiencies

The use of Information Technology has been instrumental in the development of the Food and Agribusiness industries owing
to the enablement of not only a transparent, real time sharing of information critical to stakeholders and hence bringing down
the transactional cost and price discovery in the market place but also in making the users and consumers of these products
aware of the various aspects of the industry and best practices leading to quantum improvements in the operations through
better information systems and intelligent tools. The panel would discuss the innovative applications that the IT industry can
play in the shaping of the food and agribusiness industry in the coming decade.

SwarndeepSwarndeepSwarndeepSwarndeep SinghSinghSinghSingh, MD, Logic ERP Solution
R.K.R.K.R.K.R.K. AgarwalAgarwalAgarwalAgarwal, Supply Chain Director, New Business Dev. & Int. Business, Britannia
NeerajNeerajNeerajNeeraj AthalyeAthalyeAthalyeAthalye, Director – Large Enterprise, SAP Indian Subcontinent
AjayAjayAjayAjay GuptaGuptaGuptaGupta, MD, Capital Foods
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Anchor:Anchor:Anchor:Anchor: AnshumanAnshumanAnshumanAnshuman SinghSinghSinghSingh, MD & CEO, Future Supply Chain Solutions

18:00-1918:00-1918:00-1918:00-19:00:00:00:00 InsightsInsightsInsightsInsights fromfromfromfrom FoodFoodFoodFood BrandBrandBrandBrand CreatorsCreatorsCreatorsCreators

DevelopingDevelopingDevelopingDeveloping FoodFoodFoodFood Brands:Brands:Brands:Brands: ExperienceExperienceExperienceExperience SharingSharingSharingSharing andandandand InsightsInsightsInsightsInsights
The panel will share experiences in creating key food brands in India and would focus on critical areas of consideration and
challenges in developing a successful brand. This would also highlight the role and contribution of branding in product success
through successful case studies while also deliberating on the Branding of commodities

Panel:Panel:Panel:Panel:
AnjanaAnjanaAnjanaAnjana Ghosh,Ghosh,Ghosh,Ghosh, Director, Bisleri
SudeepSudeepSudeepSudeep GoenkaGoenkaGoenkaGoenka, Director, Shubham Goldiee Masale
SSSS VenkateshVenkateshVenkateshVenkatesh, MD, Goli Vada Pav
SanjeySanjeySanjeySanjey BajoriaBajoriaBajoriaBajoria, MD, Bajoria Foods

Anchor:Anchor:Anchor:Anchor: KKKK RadhaRadhaRadhaRadha KrishnanKrishnanKrishnanKrishnan, Chief Mentor, Aligned Business Partners (ABP)

19:00-2019:00-2019:00-2019:00-20:00:00:00:00 NRAINRAINRAINRAI ConclaveConclaveConclaveConclave Finale:Finale:Finale:Finale: NewNewNewNew RestaurantRestaurantRestaurantRestaurant ConceptsConceptsConceptsConcepts andandandand FutureFutureFutureFuture TrendsTrendsTrendsTrends inininin IndiaIndiaIndiaIndia

NewNewNewNew RestaurantRestaurantRestaurantRestaurant ConceptsConceptsConceptsConcepts andandandand futurefuturefuturefuture trendstrendstrendstrends inininin India:India:India:India: The past few years have witnessed the explosive growth of new
concepts in various cities (Zest and Lapp in Delhi, Tote and Shiro’s in Mumbai, Hard Rock Café and Punjab Grill in various
cities, Haagen Dazs café in Delhi etc. This session will bring the best of the restaurateurs together to talk about the
conception and evolution of such themed, what drives it, and how can they be developed on. Also addressing the sustainability
of such themes and concept driven restaurants

Panel:Panel:Panel:Panel:
ADADADAD SinghSinghSinghSingh, Director, Olive Bar & Kitchen (Lapp)
GauravGauravGauravGaurav JainJainJainJain, MD, Round –The Clock Stores (Haagen Dazs)
PrasanjitPrasanjitPrasanjitPrasanjit SinghSinghSinghSingh, CEO, DLF Restaurants (Zest)
RahulRahulRahulRahul AkerkarAkerkarAkerkarAkerkar, MD, deGustibus Hospitality (Indigo & Tote)
RiyaazRiyaazRiyaazRiyaaz AmlaniAmlaniAmlaniAmlani, MD, Impresario Entertainment and Hospitality (Smokehouse)
ZorawarZorawarZorawarZorawar KalraKalraKalraKalra, MD, Wrapster (Punjab Grill)

20:0020:0020:0020:00 onwards: Coca-ColaCoca-ColaCoca-ColaCoca-Cola GoldenGoldenGoldenGolden SpoonSpoonSpoonSpoon AwardsAwardsAwardsAwards 2010201020102010

ImagesImagesImagesImages awardsawardsawardsawards forforforfor excellenceexcellenceexcellenceexcellence inininin foodfoodfoodfood retailingretailingretailingretailing ---- followedfollowedfollowedfollowed bybybyby CelebrationsCelebrationsCelebrationsCelebrations &&&& GalaGalaGalaGala DinnerDinnerDinnerDinner

5555thththth MarchMarchMarchMarch 2010201020102010 ---- DayDayDayDay 2222

08:00-08:00-08:00-08:00- 10:3010:3010:3010:30 Registration,Registration,Registration,Registration, BreakfastBreakfastBreakfastBreakfast &&&& MorningMorningMorningMorning MeetingsMeetingsMeetingsMeetings

09:30-10:3009:30-10:3009:30-10:3009:30-10:30 GLOBALGAPGLOBALGAPGLOBALGAPGLOBALGAP ConclaveConclaveConclaveConclave

ManagingManagingManagingManaging ComplexityComplexityComplexityComplexity ofofofof FoodFoodFoodFood Quality:Quality:Quality:Quality: InternationalInternationalInternationalInternational QualityQualityQualityQuality AssuranceAssuranceAssuranceAssurance andandandand FoodFoodFoodFood SafetySafetySafetySafety BenchmarksBenchmarksBenchmarksBenchmarks

BuildingBuildingBuildingBuilding QualityQualityQualityQuality AssuranceAssuranceAssuranceAssurance SystemsSystemsSystemsSystems inininin FoodFoodFoodFood Industry:Industry:Industry:Industry: Incorporating quality assurance processes from raw material to
the finished good (RM to FG) is the key towards consistent and uniform food products. Given the increased preference for
better and safe attributes in foodstuffs by the consumers, it is pertinent that companies enable not only their production
processes but the entire supply chain on foundations of Quality.

QualityQualityQualityQuality Assurance:Assurance:Assurance:Assurance: ChallengesChallengesChallengesChallenges andandandand SolutionsSolutionsSolutionsSolutions forforforfor thethethethe FoodFoodFoodFood Industry:Industry:Industry:Industry: The panel will deliberate upon the systems of
Quality Assurance & challenges being faced by the Indian Food Industry and possible solutions

FoodFoodFoodFood Safety:Safety:Safety:Safety: MakingMakingMakingMaking itititit safesafesafesafe totototo thethethethe fork:fork:fork:fork: The emergence of food safety is not only an issue of health significance but also
increasingly an important differentiating feature. However, problems in the supply chain lead to contamination at various
points of the food chain leading to low acceptability of food products. The panel will deliberate on the aspects of food safety
regulations and the impact that it may have on the industry.

PresentersPresentersPresentersPresenters andandandand Panelists:Panelists:Panelists:Panelists:
Dr.Dr.Dr.Dr. DilipDilipDilipDilip KulkarniKulkarniKulkarniKulkarni, President , Agri Foods Div., Jain Irrigation
Dr.Dr.Dr.Dr. GGGG JJJJ GyaniGyaniGyaniGyani, Secretary General, QCI
RohitRohitRohitRohit BhatlaBhatlaBhatlaBhatla, Head- ITC Chaupal Fresh
SudhaSudhaSudhaSudha MMMM RRRR, QA, Metro Cash and Carry
BradBradBradBrad RobertsRobertsRobertsRoberts, Operations Officer, IFC Agribusiness
DVDVDVDV RamkumarRamkumarRamkumarRamkumar, VP, Food & Agri, Spencer's Retail
AnchorAnchorAnchorAnchor :::: Dr.Dr.Dr.Dr. KristianKristianKristianKristian MoellerMoellerMoellerMoeller, MD, GlobalGAP, Germany

10:30-11:3010:30-11:3010:30-11:3010:30-11:30 PLMAPLMAPLMAPLMA ConclaveConclaveConclaveConclave - PrivatePrivatePrivatePrivate LabelsLabelsLabelsLabels

http://in.linkedin.com/pub/sudha-m-r/12/460/622
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PrivatePrivatePrivatePrivate Labels,Labels,Labels,Labels, DifferentiationDifferentiationDifferentiationDifferentiation &&&& ChallengesChallengesChallengesChallenges :::: Private label can look back at much success during 2009. Shoppers across
the world turned to retailer and wholesaler brand products during a year when the recession made them put value for money
at the top of their shopping lists. But what about 2010? As economic conditions improve, what can private label do to make
sure it holds onto the sales and market share gains made in the past year?

This strategic issue will be examined from the perspective of retailers, manufacturers and consumers at PLMA Conclave. What
is private label doing right? What is private label doing wrong?” The year 2010 brings a new set of challenges for private label.
The A-brands see the improving economy as a chance to win back the market share they lost in 2009. To meet this challenge,
companies involved in private label need to be looking for innovative ways to improve all aspects of their business.

PresentersPresentersPresentersPresenters &&&& Panelists:Panelists:Panelists:Panelists:
TomTomTomTom StephensStephensStephensStephens, Formerly Vice President, Corporate Brands, Loblaws (Canada)
DamodarDamodarDamodarDamodar MallMallMallMall, Group Customer Director, Future Group
ShivramShivramShivramShivram MurtiMurtiMurtiMurti, CMO, ABRL (More)
DVDVDVDV RamkumarRamkumarRamkumarRamkumar, VP, Food & Agri, Spencer's Retail
AshwinAshwinAshwinAshwin Ramaswamy,Ramaswamy,Ramaswamy,Ramaswamy, VP, Marketing, Jubilant Retail (Total)

AnchorAnchorAnchorAnchor: BrianBrianBrianBrian SharoffSharoffSharoffSharoff, President, PLMA

11111111:30-12:00:30-12:00:30-12:00:30-12:00 BritanniaBritanniaBritanniaBritannia TeaTeaTeaTea BreakBreakBreakBreak

12:00-14:0012:00-14:0012:00-14:0012:00-14:00 FoodFoodFoodFood VisionVisionVisionVision ConclaveConclaveConclaveConclave

12:00-12:4512:00-12:4512:00-12:4512:00-12:45
SaferSaferSaferSafer FreshFreshFreshFresh Food:Food:Food:Food: AAAA CallCallCallCall totototo ActionActionActionAction
IreenaIreenaIreenaIreena VittalVittalVittalVittal, Principal, Mckinsey & Co

Presentation of study entitled "Safer Fresh Food for Asia's Shoppers - A call to action", commissioned by retail industry think
tank The Coca-Cola Retailing Research Council Asia (CCRRCA) and conducted by McKinsey & Company.

12:45-13:0012:45-13:0012:45-13:0012:45-13:00
FoodFoodFoodFood Vision:Vision:Vision:Vision: 2015201520152015
AshokAshokAshokAshok SinhaSinhaSinhaSinha, Secretary, Minister of Food Processing Industries, Govt. of India

Food Consumption in India, increasing in double digit, defied economic downturn and is expected to cross Rs 15 lac crore figure in 2010-11. Rs.
one lakh crore investments in food processing from both public and private sector by 2015 will see growth rate escalating from present 10 to
around 20 per cent in the next 5 years. Growth of food processing sector is directly linked to to retail with 14 per cent of the growth coming
because of increasing demand in the retail sector. Modern retail business is directly benefiting the farmers and with the amendment of the
Agriculture Produce Market Act or the APMC act, farmers would become the largest beneficiaries. With 70 percent of our population dependent
on agriculture, this would also get in 3rd party investors interested in retail to patronize the farmers. The political mindset also has to undergo a
transformation in view of the changing retail scenario where corporates are interested in investing in the entire value chain.

13:00-14:0013:00-14:0013:00-14:0013:00-14:00
MarketMarketMarketMarket ofofofof thethethethe Future:Future:Future:Future: TheTheTheThe WorldWorldWorldWorld Vs.Vs.Vs.Vs. IndiaIndiaIndiaIndia

India will become the world's third largest grocery market by 2014. India, the 2nd fastest growing economy, the 3rd largest
economy in terms of GDP, coupled with largest young population in the world, is surely catching the attention of Global Brands
& Retailers. In view of the emerging situation, how our exporters are looking at the home market and also at the branding &
retailing opportunities? Leading names from the export & domestic business have been invited to share learning,
understanding opportunities in the decade next and to evolve a roadmap for the next generation, who may be interested in
brand building and enhancing retailing activity in India or overseas.

Anchor:Anchor:Anchor:Anchor: VikramVikramVikramVikram Bakshi,Bakshi,Bakshi,Bakshi, JV Partner & MD, McDonald's (North & East India)

PanelPanelPanelPanel Discussion:Discussion:Discussion:Discussion:
AshokAshokAshokAshok SinhaSinhaSinhaSinha, Secretary, Minister of Food Processing Industries, Govt. of India
IreenaIreenaIreenaIreena VittalVittalVittalVittal, Principal, Mckinsey & Co
AshwaniAshwaniAshwaniAshwani AroraAroraAroraArora, Jt. MD, LT Overseas (Daawat)
RakeshRakeshRakeshRakesh BiyaniBiyaniBiyaniBiyani, CEO, Future Group.
RajivRajivRajivRajiv JaisinghaniJaisinghaniJaisinghaniJaisinghani, MD, Darshan Foods (Meatzza)
ThomasThomasThomasThomas VargheseVargheseVargheseVarghese, CEO, Aditya Birla Retail
AmitAmitAmitAmit AroraAroraAroraArora Director, Marketing JDS Fresh
ShyamShyamShyamShyam VenugopalVenugopalVenugopalVenugopal, Head, Business Development, Savorit
VinodVinodVinodVinod MenonMenonMenonMenon, Head, Dairy Business, Britannia

14:00-15:0014:00-15:0014:00-15:0014:00-15:00 LunchLunchLunchLunch

15:00-16:0015:00-16:0015:00-16:0015:00-16:00 ForumForumForumForum ofofofof IndianIndianIndianIndian FoodsFoodsFoodsFoods ImportersImportersImportersImporters (FIFI)(FIFI)(FIFI)(FIFI) ConclaveConclaveConclaveConclave

TheTheTheThe EmergingEmergingEmergingEmerging MarketMarketMarketMarket forforforfor GourmetGourmetGourmetGourmet Foods:Foods:Foods:Foods: FIFI conclave with global food brands, importers, distributors and retailers:
Rising incomes, globalization of tastes, emergence of quality shopping spaces, and health and nutrition concerns have led to a
rise in interest not just among the rich, but have also driven aspirations of the middle class towards fine dining and food
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experiences. Given the vast diversity in both the geographical and culinary preferences, how we can tap the opportunities in
both ethnic and non-indigenous foods? The FIFI Conclave will discuss the scope and challenges in the gourmet food business
and strategise ways to expand in this market -- which continues to grow despite a downturn and unprecedented food inflation

Panel:Panel:Panel:Panel:

CoCoCoCo Anchors:Anchors:Anchors:Anchors: AmitAmitAmitAmit LohaniLohaniLohaniLohani, Convenor, Forum of Indian Foods Importers and ArunaArunaArunaAruna RangacharRangacharRangacharRangachar Pohl,Pohl,Pohl,Pohl, Director, Centre for
Research & Applied Food Technology (CRAFT)

InternationalInternationalInternationalInternational Observer:Observer:Observer:Observer: ThomasThomasThomasThomas CapuneCapuneCapuneCapune, Managing Partner, CSP Capune, Schaeben & Partner, Germany

16:00-17:3016:00-17:3016:00-17:3016:00-17:30 GrandGrandGrandGrand FinaleFinaleFinaleFinale

‘‘‘‘PartnersPartnersPartnersPartners inininin ProgressProgressProgressProgress’’’’ FFIFFIFFIFFI GrandGrandGrandGrand FinaleFinaleFinaleFinale withwithwithwith FoodFoodFoodFood BrandsBrandsBrandsBrands &&&& RetailersRetailersRetailersRetailers…………

The evolution of modern trade has thrown up new challenges for the FMCG and food majors. While they love the space, the
visibility and all the benefits that modern trade offers, and also have allocated dedicated resources towards this new order
supply chain management, in-store execution, category innovation, and joint business planning with retailers, they are often
confronted with issues like margins, space, supplies, promotions etc. How brands and retailers can work this out to see some
great partnerships happening? - ISISISIS THETHETHETHE BIGBIGBIGBIG QUESTION.QUESTION.QUESTION.QUESTION.

Popular for its content, packed house and active audience participation, the Grand Finale of Food Forum India will be a
platform for India’s top Food retailers and brands to debate on critical issues and find ways to partner in driving consumption
in a mutually profitable manner.

Lead:Lead:Lead:Lead:
ThomasThomasThomasThomas VargheseVargheseVargheseVarghese, CEO, Aditya Birla Retail
VinodVinodVinodVinod MenonMenonMenonMenon, Head, Dairy Business, Britannia

ImportantImportantImportantImportant
Registration starts at 08:00 hrs on both days
Lunch will be served between 12.30 hrs till 15.30 hrs
Beverages, Cocktails, Snacks & More! - Through out the day
Speakers, Sessions and timings Subject to change
For Conference queries: Pl contact R S Roy, Cell: 09811070053 or email at rsroy@foodforumindia.com

SanjeySanjeySanjeySanjey BajoriaBajoriaBajoriaBajoria, Bajoria Foods
PuneetPuneetPuneetPuneet Gupta,Gupta,Gupta,Gupta, L – Comps Impex
KaranKaranKaranKaran Arora,Arora,Arora,Arora, Mass Impex

HarshitaHarshitaHarshitaHarshita GandhiGandhiGandhiGandhi, Tree of Life
ManojManojManojManoj Dugar,Dugar,Dugar,Dugar, Dugar Overseas
DhirajDhirajDhirajDhiraj Dama,Dama,Dama,Dama, MKR Foods

SudhanshuSudhanshuSudhanshuSudhanshu Mathur,Mathur,Mathur,Mathur, BMS
JaikishinJaikishinJaikishinJaikishin DaryananDaryananDaryananDaryanan, Three Rings Exim
RakeshRakeshRakeshRakesh Banga,Banga,Banga,Banga, Resources International
SumitSumitSumitSumit KhandelwalKhandelwalKhandelwalKhandelwal, Dir., Inter Food Industry

RetailersRetailersRetailersRetailers’’’’ PanelPanelPanelPanel

SadashivSadashivSadashivSadashiv NayakNayakNayakNayak, President, Big
Bazaar & Food Bazaar
DVDVDVDV RamkumarRamkumarRamkumarRamkumar, VP, Food & Agri,
Spencer's Retail
TobyTobyTobyToby AlappatAlappatAlappatAlappat, ED, Varkeys
SunilSunilSunilSunil SanklechaSanklechaSanklechaSanklecha, Nuts 'n' Spices
TTTT ThanushgaranThanushgaranThanushgaranThanushgaran, Chairman, Kannan
BVKBVKBVKBVK RajuRajuRajuRaju, Partner, Q-Mart
MiniMiniMiniMini YadavYadavYadavYadav, MD, Le Marche
M.M.M.M. SenthilrajSenthilrajSenthilrajSenthilraj, CEO, AmmaNanna
PrasoonPrasoonPrasoonPrasoon Bhardwaj,Bhardwaj,Bhardwaj,Bhardwaj, Trading Manager-
B&M, Jubilant Retail

BrandsBrandsBrandsBrands’’’’ Panel:Panel:Panel:Panel:

SunilSunilSunilSunil SethiSethiSethiSethi, ED, Sales & Customer Development, Cadbury
GaneshGaneshGaneshGanesh AnanthanarayananAnanthanarayananAnanthanarayananAnanthanarayanan, National Key Account Manager,
HUL
KomalKomalKomalKomal Anand,Anand,Anand,Anand, VP, Modern Retail, Beverages, Pepsico India
KaushikKaushikKaushikKaushik KarthikKarthikKarthikKarthik, National Key Accounts Head, Modern Trade,
Dabur
ManManManMan MohanMohanMohanMohan Malik,Malik,Malik,Malik, Founder, Chairman & CEO, Himalaya Int.
AjaayAjaayAjaayAjaay GuptaGuptaGuptaGupta, MD, Capital Foods
SaumilSaumilSaumilSaumil Thanawala,Thanawala,Thanawala,Thanawala, Director, Mktg & Sales, Amalgam Speciality
Foods
SanjeevSanjeevSanjeevSanjeev GirGirGirGiri, Modern Trade Head, Cargill
AshishAshishAshishAshish PaulPaulPaulPaul, Manager, Modern Trade, ITC

mailto:rsroy@foodforumindia.com

